Tool 1 – Hand-out
overview of Businesses and biodiversity

Biodiversity refers to ‘the variety of life on Earth’ from mammals and birds to bacteria, plants and fungi.  The term refers to the complex of genetic, species and habitat diversity which have evolved into the finely balanced set of relationships between each of these elements.  

Biodiversity forms a fundamental part of the way in which the Earth supports life, providing food, other natural resources and vital ecological services.  These are resources which all species, including humans, rely on for their livelihoods and survival.  

Damaging or destroying biodiversity means altering the very livelihood of innumerable species – and potentially the entire environment.  Yet biodiversity has been notably declining at an increasing rate over the past century, provoking people to respond to the negative impacts of society on biodiversity through measures to conserve and protect it in order to reverse this trend.
  The decline has proven to be as impossible to quantify or determine conclusively as it is to reverse.

In order to address this decline, the Convention on Biological Diversity was launched at the 1992 Rio ‘Earth’ Summit and in order to fulfil its commitment to the CBD, Britain has developed the UK Biodiversity Action Plan (UKBAP).  Within the UKBAP, strategies were established containing sections specifically aimed at encouraging positive contributions from businesses.
Companies rely on biodiversity and impact on biodiversity through using natural resources directly or indirectly.  (For more information about the way in which companies use, rely upon and impact on biodiversity see www.businessandbiodiversity.org).  Companies which do not either recognise or manage biodiversity issues expose themselves to risks of increased costs, unforeseen liabilities, fines and stakeholder pressure. Poor biodiversity or environmental performance anywhere in the world is now rapidly discovered by the media and NGOs, and reflected in share price and performance. Conversely, companies which manage biodiversity pro-actively can reduce their risks. Good performance can be rewarded by better relations with these stakeholders.
How do businesses Relate to Biodiversity?

· As landowners – with the capacity to improve the areas they manage to benefit a wider range of habitats and species
· As purchasers of raw materials and manufactured products​​ – where they can manage their supply chain, minimising the impacts on biodiversity

· As employers – by raising staff awareness of biodiversity issues
· As funders – through corporate membership of a conservation organisation, sponsorship of an Action Plan or simply donating towards a local conservation project
· As members of the local community – supporting or initiating community biodiversity projects or developing partnerships with local conservation groups
What can Businesses do for Biodiversity?
· Commit to Action: Demonstrate the relevance of biodiversity to the company’s core business by ‘making the business case’ and obtain senior level support.
· Assess the biodiversity importance of a site by identifying existing wildlife value and environmental impacts of the business’ land and activity.
· Improve the biodiversity interest of a site with site management plans incorporating biodiversity features that can be protected, enhanced or created
· Involve staff: Use notice boards and newsletters to raise awareness, identify a Biodiversity Champion, encourage team work and involvement with a biodiversity plan and promote participating in activities outside the office.
· Membership and sponsorship: Make donations, become corporate members of nature conservation bodies and enter into the national Biodiversity Champion Scheme.
· Conduct an environmental review linking site management plans with other business activities (such as waste disposal), to form a Company Biodiversity Action Plan.
· Monitor and Report on activities through an annual review of actions to establish their effectiveness.
· External Communication: You can maximise the positive impact you have on biodiversity by spreading the word about your activities through the media, telling your stakeholders about what you are doing – and encouraging other companies to become involved in biodiversity action too!
� There is a growing body of evidence that accelerating biodiversity loss is the result of human impacts and that this has an adverse effect on humans.  See for example � HYPERLINK "http://www.guardian.co.uk/uk_news/story/0,3604,961016,00.html" ��http://www.guardian.co.uk/uk_news/story/0,3604,961016,00.html�








